Snowshoe Magazine was created in 2003 by former owner,
Ryan Alford and sold to Paul and Susan Wowk in 2015. It is
the only worldwide publication that focuses on the sport of
snowshoeing.

We strive to give voice to the sport by offering a
comprehensive selection of content, including snowshoeing
tips, destinations, gear, and events. We are true winter
lovers that enjoy publishing and sharing content for our

readers all year round!
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As an independently owned publication, we are dedicated to
providing a clear, concise and unbiased message to readers.
Snowshoe Magazine speaks to and connects with those who
are first-time snowshoers, recreational enthusiasts who love
the snow-covered backcountry, and the competitors who race
in snowshoe events worldwide.

K “Our commitment to the sport of snowshoeing and the future of this publication
will remain steadfast. We have the unique opportunity to reach out and help
L, organize a growing community of snowshoers, worldwide. Our mission is clear:
;5 bring snowshoeing to a mainstream audience, pluck people from their couches
: and place them in snowshoes, and provide a reliable resource to the industry
through our editorial excellence.”



Diverse audience of singles, families, and couples e United States Snowshoe Association
who enjoy the outdoors at all recreation levels e Leave No Trace

54% of readers are male

46% of readers are female

71% of readers in the U.S: and 19% in Canada
Readers of all ages 25-65+

e American Trail Running Association
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Social Media Spotlight: »
* Share your products, services or €

(Facebook, Twitter, Instagram, Pi _'
e May use predetermined hashtags 0
e Option to include a dedicated Pi &

wshoe Mag social media channels

and/or event
5 your brand

Contests and Giveaways:
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Banner Ads:

Display your ads throughout our site to reach a new community of customers

Multiple sizes available to be featured on the site or newsletter

Must be JPG or GIF format and size should not exceed 75 KB

N Any of your company's webpages can be linked to the ad

SR .. kree and unlimited press release uploads and inclusion

available with advertising purchase. Package deals are also
available. Contact us for pricing details. ‘ \
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Contact Us

f @SnowshoeMag
https://www.snowshoemag.com/ Y @SnowshoeMag

Susan & Paul Wowk

susan@snowshoemag.com = ,
@ Pinterest

Instagram
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